PiscINE 2010 - AQUALIE 2010 - WELLGREEN 2010
3 UNMISSABLE EVENTS BRINGING ALL THE SECTOR TRENDS T OGETHER

16-19 November 2010 - Lyon Eurexpo, France

The Piscine World Swimming Pool Show , the benchmark international event for
professionals in the sector looking to discover the latest market trends, will take
place from 16 ™ to 19™ November, grouping three specialised shows togethe r
under one roof:

PiscINE 2010, unveiling innovative global trends for professionals and showcasing
the main private swimming pool equipment and solutions,

AQUALIE 2010, presenting customised solutions dedicated to public swimming
pools, water parks and wellness centres and spas.

WELLGREEN 2010, dedicated to outdoor pool surroundings to make gardens a
natural extension of the home.

This structure offers visiting professionals three specific, specialised shows
enabling them to discover the whole market in one visit. This year’s show expects to
welcome 600 exhibitors and 18,000 visitors, professionals in the field, from all
over the world . The 2010 Piscine, Aqualie and Wellgreen shows are the perfect
opportunity to discover the latest new products and services to hit the market,
including many European and worldwide exclusive previews.

The highlights of Piscine 2010 will include the following exclusive events:

Pool Eco Attitude : an itinerary targeting products and services with a %
focus on sustainable development, which will guide “eco-visitors” in their

search.

Morning seminars : short seminars hosted by partners, institutional organisations
or exhibitors will deal with various market topics from 9 to 10.30 am every day.

The Top 100: a jury of professionals will select 100 major innovations from the
three exhibitions and award trophies to them during the shows.

Piscine, Aqualie and Wellgreen are GL events Exhibitons trade shows. GL events has
created more than 250 exhibitions throughout the world, in a wide range of business sectors
including the food industry, car industry, housing, clocks & watches, and healthcare.
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PiscINE 2010
THE WORLD SPA AND PRIVATE SWIMMING POOL SHOW

The PiscINE 2010 show is a gold mine of ideas, information
and innovations: it presents a broad range of solutions

for manufacturers, fitters and specifiers in the private
swimming pool sector. Since they help private
homeowners make aesthetic and technical decisions, they
need to be familiar with all the latest cutting-edge market

trends and innovations . The private spa and pool
markets are evolving, so the PISCINE exhibition is
imagining tomorrow’s trends and developing new services.

Discover the following highlights at the exhibition

The Majors’ Club

The leading companies who form the Majors’ Club have been
on the market for more than 20 years. The Majors, who
guarantee quality, unrivalled expertise and a well-organised
network, are clearly identified thanks to a specific logo on their
stands.

Piscine Story

Love scenes, crime scenes, drama or comedy: pools are an ideal setting
for the film industry. Come and watch a review of legendary scenes that
were filmed in and around swimming pools.

Lady Piscine
Sometimes accompanying and often involved in decision-making, women
who come to the PISCINE exhibition can expect a very special welcome.

Pool Vision

In order to become a leader on a given market, a company
needs to anticipate future trends in its sector. The Pool Vision
Study, carried out by the Dezinéo style agency and its Trends ISlon
Consultant, Dominique Weizmann exclusively for PISCINE, will
present swimming pools of the near or more distant future.
The exhibition organisers also gave carte blanche to Créapole design
students to imagine tomorrow’s pool builder's equipment and showrooms,
hence creating new development prospects for visitors and exhibitors. The
most innovative projects will be awarded a Pool Vision Trophy during the
show.

WWW.piscine-expo.com
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AQUALIE 2010
EUROPE’S LEADING AQUATIC LEISURE AND WELLNESS CENTRE
EXHIBITION

Public swimming pools can be equipped in various ways to
cater for different needs: bathing and having fun in safety,
developing a pool accessible to disabled users, or creating a
complete leisure centre. Whatever the purpose of the aquatic
centre (health farm, hotel, sports club, etc.), Aqualie 2010
presents the full array of products, concepts and s ervices
to satisfy users and enable them to benefit from the most
recent technologies.

Discover the following highlights at the exhibition

The Concept Spa area

Aquatic and wellness centres are all the rage, but they require particular
care from the design stage right through to day-to-day management. The
Concept Spa area was designed by two spa consultancies, Ressourcea
and Latitudes, to allow pool, hotel, holiday centre, sports club, spa and
thalassotherapy centre managers to discover the latest trends in aquatic
and wellness equipment (spa, hammam, sauna, aquatic and thermal
leisure facilities) and seek advice from experts who work for major
cosmetics brands.

Two days of conferences for professionals only

Alongside the four-day exhibition, two days of specific training will be available
for decision makers and technical managers of aquatic leisure and wellness
centres:

The 12™ Aqualie public swimming pool and aquatic leisure c entre
congress

The 4™ Aqualie wellness meetings:

In partnership with Isabelle Charrier, the 4™ Aqualie wellness meetings are
a chance to take stock of developments in the design and equipping of
aquatic and thermal leisure centres with experts from the sector.

www.aqualie.com
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WELLGREEN is the essential complement to the PISCINE and AQUALIE
shows, as it brings together all the features that contribute to
embellishing the area around a pool, whether it be public or private.
From the choice of tiles or another type of flooring to the furniture, an
outdoor kitchen or lighting, the whole swimming pool is enhanced to
create a personalised atmosphere. The 2010 WELLGREEN show
responds to the emergence of a new market that transforms the
garden into a new living area, a natural extension of the house,
hotel or aquatic area .

Piscine by Night

To make the most of a garden or swimming pool after dusk, lighting quickly
becomes a necessity. Economical, stylish, aesthetically appealing... all the
latest trends for private gardens, hotels and swimming pool surrounds are
gathered together in the Lighting Village.

Living Pool

To make the most of a swimming pool all year round, various steps need to be
taken. The Living Pool area is designed to show and promote outdoor
solutions for all seasons.
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POOL VISION CONTEST,

IMAGINING TOMORROW'’S SWIMMING POOL EQUIPMENT
The World Swimming Pool Show — 16™ to 19" November 2010, Lyon Eurexpo, France

The World Swimming Pool Show has always been on the cutting edge of the latest
trends and innovative projects, and now exclusively reveals the results of its Pool
Vision Contest . This contest was instigated in 2008 and is organised in collaboration
with the Créapole design school and the Dezinéo con  sultancy . The jury, made up
of professionals from the sector (Hydrosud, Mondial Piscines, Dell, Astral, Hayward,
etc.), met three times between March and June 2010 to guide the young designers in
their projects and elect the prizewinners.

PooL VISION CONTEST: IMAGINING TOMORROW'’S SWIMMING POOL
For the Pool Vision Contest , the students majoring in product design at the Créapole
school pushed their imaginations and creativity to the limit as they vied with each other
to dream up the swimming pools of tomorrow. Five of the 36 young designers received
an award

Emeline Wante for the “Aqually” project

Olivier Siodmak for the “Screenliner” project

Anthony Hunckler for the “Water Light” project

Marie Odinot for the “Pool Labo” and “Touch” projects

Edward Battistini for the “Bamboo” project

PooL VISION SHOwW ROOM: DESIGNING AND LAYING OUT A SHOWROOM
ThIS year a new category was added in parallel with the Pool Vision Contest: the Pool
Vision Show Room . Young designers who are currently in their fourth year and
majoring in interior architecture were asked to help distributors lay out and decorate
their swimming pool showroom and stay alongside them as it developed. Three students
were recompensed for the originality of their projects:

Marine Maurice for the “4 saisons” project

Charlene Ménager for the “Pool Nomad” project

Michael Dos Santos for the “Atelier” project

If you have any questions on the Créapole projects, please contact Dominique Weizman
at dwe@dezineo.com
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PooL VISION AWARD-WINNING PROJECTS

Emeline Wante’s “Aqually” project

Aqually is a small pool designed for children
aged 1 to 4, to help them get accustomed to
swimming pools in safety. The Aqually pool is
fixed to the edge of the swimming pool, partially in
the water, so that supervising adults can stay next
to the child while being in the pool themselves.
The only part that cannot be dismantled is a toy
box that is attached to the side of the swimming
pool and that fixes the whole Aqually pool securely
to it. Aqually can also be used empty and filled
progressively thanks to three floating plugs. It is
also equipped with a semi-transparent tilting
sunshade to protect the child from the sun.

Olivier Siodmak’s “Screenliner” project
Screenliner is an optical fibre pool liner enabling the user
to transform the pool as he wishes . Images and videos
come to life at the bottom of the pool, allowing the user to
create daytime and nightime atmospheres, think up new
games or enhance pool safety by creating a coloured zone in
which a child is allowed to swim. Screenliner is equipped with
a waterproof touch-screen box that is installed on the edge of
the pool, allowing the user to programme it while in the water. The box
can communicate with a computer or a mobile phone via a Bluetooth
connection, in order to retrieve a file (image or video) and store it in

the device’s memory.

Anthony Hunckler’s “Water Light” project

Water Light is a system designed to light up
swimming pools using three colour LEDs. It is
available in 3 versions : built-in, attachable with suction
cups or to be laid on the bottom of the pool. It is
completely self-contained thanks to its integrated
battery, and has a day / night sensor to switch it on after
nightfall.

Marie Odinot’'s “Pool Labo” and “Touch” projects

Inspired by children’s chemistry sets, Pool Labo is
a fun activity designed to raise children’s
awareness of the importance of bathing in
clean water . The box set of games contains the
equipment needed to test the chlorine and bromine
levels of the water as well as its pH, hardness and
alkalinity. Pool Labo is a fun and educational game
that can help to keep children busy until it is time
to go swimming, for example.
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Touch is a game that consists in creating one’s own
sensory mat on the bottom of the swimming pool. The soft,
non-slip pieces are fitted together like a jigsaw puzzle to create
a pathway of different materials. All the pieces are different,
resembling a mirror, seaweed, a drawing table, a roundabout, a
mobile, etc., allowing children to give free rein to their
imagination.

Edward Battistini’s “Bamboo” project

Bamboo is the material forming the basis for this range
of 100% natural and environment-friendly pool
accessories. “Bamboo” is a comprehensive range
comprising a hand-held brush with treated horsehairs to
clean the sides of the pool, a multi-purpose skimmer to
clean both the water surface and the pool bottom, a
cascading shower and a pool thermometer. With the
“Bamboo” range, the swimming pool is equipped in total
harmony.
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PooL VisioN SHow Room

Marine Maurice’s “Les 4 saisons” project

For people looking to make the
most of their swimming pools all
year round, the “Four Seasons”
showroom is designed to help them
choose the equipment and products
they need for each season. Each
season has its own specific range that
is presented using specific colour
schemes. As the seasons go by, the
setting changes to recreate the style
“of the moment” and therefore
promote seasonal products.

Charlene Ménager’s “Pool Nomad” project

Directly inspired by nature and water, the “Nomad”
invitation to let go and allow the mind to wander.

Michael Dos Santos’ “Atelier” project

This “Atelier” (workshop) showroom is clearly struc

sections (filtering, water treatment,
etc.) that are easily identifiable
thanks to specific colour codes. A
presentation podium at the centre
of each section is topped with a
canopy with built-in  spotlights
focusing on the key products. The
product display areas are
punctuated with video screening
areas, open and closed cases,
shelves, hooks, etc. The
contemporary furniture combining
transparent and coloured Plexiglas

pool showroom is an

Mobiles made of tensioned
fabric and metal meshing decorate the
facade and are hung over the sales area
like a canopy. Coupled with a projection of
blue light, they recreate the waves lapping
on the surface of a pool. The showroom
becomes an oasis awash with gentle,
sober colours, creating a soothing
atmosphere that is ideal for designing that
dream pool.

tured around separate

with steel creates a dynamic, attractive sales area that customers will find pleasant.
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